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CHAPTER I: INTRODUCTION 

 

1.1 About us 

 

The Pontificia Universidad Católica del Perú (PUCP) was founded in 1917 as a 

non-profit private institution dedicated to educating students in college, university 

and post-graduate degrees. CENTRUM Católica, the graduate business school of 

the PUCP, was founded in a new facility apart from the main campus in 2001. 

 

CENTRUM Católica’s main goal is to develop executives who can compete in an 

increasingly complex world, while conducting DBA, MBA and executive education 

programs to facilitate the development of managerial capacity within a productive, 

ethical and socially committed perspective.  

CENTRUM Católica is directed by the Director General, Dr. Fernando D´Alessio 

with the assistance of the Academic Dean and the Administrative Director.  

CENTRUM Católica has obtained the “Triple Crown,” a recognition earned by 

business schools that have received the three most prestigious worldwide 

accreditations for business schools: AACSB International (The Association to 

Advance Collegiate Schools of Business), EQUIS (European Quality Improvement 

System) and AMBA (The Association of MBAs). Less than one percent of all 

3,900 business schools worldwide, totaling 53 business schools, have achieved this 

recognition.  This achievement assures that the school is providing programs of the 

highest quality, meeting the highest international standards, and affirming its 

commitment to global sustainable development.   

CENTRUM Católica welcomes International students to join its programs and 

become a part of a true global experience. Most international students participate in 

CENTRUM Católica’s exchange programs for a period of 3 to 6 months in the full-

time program, or international students will become students in the full-time 13-

month MBA program. International students may also partake in any of the part-

time programs, if they are interested. This document outlines the full-time program 

for international students to become aware of the program details, and to plan for 

program in which they would like to participate.       

 

1.2 CENTRUM Católica Contacts: 

 

Clara Rosselló, Director     Laura Avilés,  

CENTRUM Alliances    International Relations Coordinator 

E-mail: crossello@pucp.edu.pe    E-mail: laviles@pucp.pe  

Telf: (511) 313-3400 ext. 7071   Telf: (511) 626-7100 ext. 7092 

 

    

    

mailto:crossello@pucp.edu.pe
mailto:laviles@pucp.pe
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1.3 Location of CENTRUM Católica 

  

Lima is located in Lima, the capital of Peru. Lima is one of 

the largest financial hubs of South America. A coastal 

metropolis of nearly nine million inhabitants, Lima 

encompasses one third of the entire country´s population.  

Its large size and business diversity unite business people 

with unique experiences from all over to be shared within 

the classroom. CENTRUM Católica´s campus is located in 

the town of Monterrico, Lima, which is a quieter area, just 

outside the downtown Lima. Below is a map indicating 

where CENTRUM Católica is located in Monterrico, Lima.

     

 

CAMPUS MAP 

 

 
 

 

1.4. Partner Institutions 

 

CENTRUM Católica’s goals and objectives to be a global business school are 

supported by strategic agreements and alliances made with leading international 

academic and research institutions, as well as private institutions and companies 

with outstanding local and international reputations. 

 

Curricula are designed with the participation of the CENTRUM Católica’s partner 

business schools to guarantee a true international experience. The strategic partners 

and their respective programs include: 

 

 

Part-time programs with partner institutions: 
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 Maastricht School of Management (MSM): CENTRUM Católica offers a dual 

degree International MBA program with Maastricht School of Management.  

The two-year program is dictated part time in Lima, and includes a three week 

trip to MSM campus in the Netherlands. In addition, 50% of the classes in 

Lima are taught in English by MSM professors. CENTRUM and MSM also 

offer a joint DBA, Doctor of Business Administration program.  

 

 A.B. Freeman School of Business, Tulane University, Louisiana, USA: in 

2007, CENTRUM Católica launched the Global MBA, a two-year part time 

program offered to top executives with more than 10 years of professional 

experience. This program is taught by both CENTRUM and Tulane Professors, 

in Spanish and English respectively. It is focused on bringing a global 

experience to the classroom and includes a trip to the USA (partner school: 

Tulane University), China and Spain (partner school: IE Business School).  

CENTRUM Católica also offers a joint PBA (Professional in Business 

Administration) program with A.B. Freeman School of Business in which one 

course is taught by a Tulane professor during each academic term. Lastly, 

CENTRUM Católica and Tulane have created 15-month Corporate Executive 

Masters (CEM) programs specialized in Finance, Strategy or Marketing for 

experienced professionals. Each program is taught Thursday through Sunday 

once a month in the English language.   

 

 EADA, Escuela de Alta Dirección y Administración, Spain. The Guatemala 

and Colombia Global MBA were launched in 2009 with EADA as full partner, 

offering MBA dual degree programs from CENTRUM and EADA in both 

Colombia and Guatemala. These programs also include a trip to partner school, 

University of Miami, in Miami, FL, USA. In addition, EADA participates with 

CENTRUM as a full partner in the 13-month part-time Specialized Master’s 

simultaneous dual certificate programs.  

 

 University of Calgary, Canada. Full partner in Energy MBA simultaneous two 

year dual degree Program. Courses are taught in English by University of 

Calgary professors and in Spanish by CENTRUM Católica’s professors.   

 

Full-time programs with partner institutions: 

 

 Babson College: The 13-month Full-time MBA program includes a two-week 

international trip to Babson College (United States), the N° 1 business school 

worldwide in entrepreneurship. The program is taught at CENTRUM Católica 

in Spanish, except for the two weeks at Babson College, where the students 

will take courses with the local professors in the English language.  

 

 Upon the program´s completion, Full-time MBA students are presented the 

option to obtain a consecutive second MBA degree from Maastricht School of 

Management in The Netherlands, or Tulane University in New Orleans, USA.  
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CENTRUM Católica has agreements with nearly 50 different partners from all over 

the world. Some business schools and institutions associated with CENTRUM 

Católica include: Grenoble Ecole de Management (France), Pepperdine University 

(USA), Université Laval (Canada) and DBM, a global human capital management 

services firm. DBM gives assistance to over 7,000 organizations and 250,000 

individuals for managing difficult and important business changes. 

 

 

1.5. An overview of the country 

 

Peru is a republic and known as the cradle of ancient civilizations, such as the Inca 

Empire, and the home of many indigenous ethnic groups. It is therefore a country 

with major historical and cultural standing and a fascinating destination for 

travelers and archaeologists. Geographically, Peru is the world’s 20
th

-largest 

country and is located in western South America, bordering Ecuador and Colombia 

to the north, Brazil to the east, Bolivia to the south-east, Chile to the south, and the 

Pacific Ocean to the west. It is divided into three main regions with diverse 

characteristics - the tropical jungles of the Amazon rainforest, the dry highlands of 

the Andes mountain range and the dry desert of the Pacific coastline. 

 

With an area of 1,285,215.6 kms
2
, Peru is the largest country in South America 

after Brazil and Argentina. Its population consists of more than 27 million 

inhabitants. Peru lays claim to 200 miles of the Pacific Ocean from its coastline and 

has territorial rights over an area of 60 million hectares in Antarctica. Lima is the 

capital of Peru and its largest city, accounting for nearly one third of Peru´s total 

population.  During the 2002 reforms, the country was divided into 25 regions. 

 

Peru is a nation with mixed ethnic origins, and throughout its history, has been the 

meeting ground of different nations and cultures. The indigenous population was 

joined 500 years ago by the Spaniards. As a result of this encounter, later enriched 

by the immigration of Africans, Asians and Europeans; today Peruvian ethnic 

richness is one of the country’s leading characteristics.  

The city of Cusco, the ancient capital of the Incan Empire, was placed on the World 

Cultural Heritage list by UNESCO in 1983, and is without a doubt one of the most 

important destinations in Peru. Tourists discover Incan archaeological structures 

among Cusco´s cobble-stoned streets. Notable structures include the Koricancha, 

Inca Roca Palace, and the Andean Baroque, in addition to structures dating back to 

the Colonial period such as the famous Cathedral built in 1539. In addition, the 

picturesque neighborhood of San Blas is an incredible place to visit, where the best 

artisans in the department have set up their workshops. Cusco is a magical city that 

also is home to an exciting nightlife with cafes, restaurants, and bars for all tastes. 

Visitors are recommended to explore the ancient towns of Písac, Maras, Chinchero, 

and Ollantaytambo, which form part of the Sacred Valley of the Incas, one hour 

from Cusco. Most importantly, one cannot leave Cusco without taking a train or 
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walking the world famous trek known as Inca trail to Machu Picchu, one of the 

Seven Wonders of the World.  

 
          (Machu Picchu: one of the Seven Wonders of the World) 

 

1.5.1 Language 

 

Peru’s official language is Spanish, though other languages, such as Quechua, can 

be heard outside the capital city. Quechua is a major legacy of the Inca Empire, and 

there are regional dialects spoken in many parts of Peru. Other indigenous 

languages spoken include Aymara (in Puno) and a variety of linguistic dialects in 

the Amazon jungle which can be divided into 43 distinct languages.  

 

 

1.5.2 Government 

 

Peru is a democratic republic. The president and members of Congress are elected 

every five years by universal suffrage.  

 

1.5.3 Religion 

 

There are a diversity of beliefs and freedom of worship that can be seen from the 

wide range of festivals and rituals that feature both Catholic fervor and the 

mysticism of age-old pre-Hispanic cultures. The religious diversity is described as 

follows: Roman Catholic (89.03%), Protestant (6.73%), other religions (2.56%) and 

no religion (1.65%). 

 

 

1.5.4 Peruvian Cuisine  

 

Lima was awarded the “Gastronomical Capital of Latin America” at the annual 

Madrid Fusión event in 2006. Good cooking and fine dining are a way of life in 

Lima, giving reason to why many Peruvians say that their identity is shaped in the 

kitchen. Visitors are known to rave over the variety of tastes and delicious plates 

including fresh flounder ceviche and Chiclayo style rice with duck. Great meals can 

be found all throughout Peru, but Lima is recognized for creating a modern fusion 

of Peruvian plates from all regions of the country. Food is often accompanied by a 

Pisco Sour and great conversation. 
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It is also common to come upon restaurants which create a fusion between 

traditional Peruvian food and that of another country. An example of this mouth 

watering integration is expressed in Chifa, a mixture of Chinese and Peruvian 

cuisine. Every delicious bite enhances Peruvians and visitors to appreciation for the 

country´s cultural diversity.   

 

For more information about the country you may go to the following web site:  

http://nacional.peru.info/en/home 

 

 

CHAPTER II: CENTRUM Católica's FULL-TIME MBA PROGRAM 

 

2.1 Presentation 

 

The Full-Time MBA program is designed to prepare each student for the challenges 

of the new knowledge era. Each participant will develop his or her own leadership 

style based on a solid methodological basis, expertise, creativity and intelligence 

variables that will trigger his or her professional performance. CENTRUM Católica 

students will thus be recognized as agents of change wherever they go. 

 

CENTRUM Católica’s professional formation of excellence will outline the 

students’ ability and attitude for strategic management, based on effectiveness, 

efficiency, productivity and ethics. 

 

The educational approach applied in the Full-Time MBA program aims to blend 

lectures with experiential and active learning. The subjects are a selection of topics 

with a balanced mix of concepts and theories that are introduced in a practical 

manner. The faculty members of CENTRUM Católica have extensive business 

experience in their respective areas of specialization. 

 

Programs and courses are designed to use a suitable mixture of qualitative and 

quantitative theory and application. Our general strategic approach is based on 

lectures, problem-based learning exercises, case study analyses, student 

participation, seminars and discussions, group projects, and independent study.  

 

Most courses taught include case studies, which help to develop decision-making 

skills. Case studies provide a vehicle for identifying problems, analyzing situations, 

and deriving solutions to be implemented. 

  

The use of group study enables participants to benefit from the experiences of 

others. Group members are carefully selected in order to obtain a maximized 

learning opportunity from fellow members of diverse cultures and work 

environments. 
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CENTRUM Católica has a strategic alliance with DBM, the world’s leading 

provider of strategic human resource solutions, which helps organizations align 

their workforces with changing business needs. Known for its innovative and 

effective career transition services, DBM offers in-depth capabilities in employee 

transition, retention, development, and selection. Founded in 1967, the company 

has more than 225 locations in over 45 countries.  All our students will thus have 

access to DBM career services.  

 

2.2 Term Dates 

 

The Full-Time MBA program begins twice a year, and classes are carried out 

during a period of 13 months.  Exchange students are welcome to study at 

CENTRUM during any term of the program.  Please contact Laura Avilés 

laviles@pucp.pe for more information.  

 

2.3 MBA Full-Time Program at a Glance 

 

The MBA Full-time program contains relevant and academically challenging 

courses that are divided among five distinct academic areas: Strategy, Finance, 

Marketing, Operations, and Leadership. Several assignments, including a final 

thesis, serve to integrate the areas. 

 

The overall aim of the program is to develop capable people who can combine 

professional experience with academic skills, perceive an organization as an 

integrated whole, and adapt themselves to complex and fast changing business 

environments.  

 

CENTRUM Católica is dedicated to preparing individuals for managerial positions 

through abilities (skills, attitudes and knowledge) that are developed throughout the 

program.  

 

CENTRUM Católica local and foreign students who complete the Full-Time MBA 

program will receive numerous benefits including: 

 

 A recognized and prestigious Master’s degree: students will have a Master’s 

degree in Strategic Business Management (MBA) from the Pontificia 

Universidad Católica del Perú (PUCP), which is an educational leader in its 

country and highly recognized internationally. This offers students excellent 

opportunities to compete among global professionals. 

 

 Career management through an agreement with DBM: an important and 

recognized company in executive training in career development guides our 

students with study material, conferences and counseling advice on-campus, 

throughout their professional lives. DBM helps students in three specific ways: 

career planning, personal marketing and giving them access to a job data base. 

These services are excellent ways to help students gain more experience and 

skills by creating a network and making informed career choices.  

mailto:laviles@pucp.pe
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 Entrepreneurial approach: challenges and competitiveness are constant parts of 

the global environment, and job searching is increasingly difficult. This is why 

the school encourages students to examine a different perspective, such as 

becoming entrepreneurs. Students are given appropriate business support and 

guidance to start their enterprise in case they decide to have or to initiate their 

own business.  

 

 The Pontificia Universidad Católica del Perú (PUCP): our students are part of 

the network of contacts in the Pontificia Universidad Católica del Perú, an 

excellent university database sought by prestigious companies. Being part of 

the alumni from PUCP will foster a life-long relationship and will become a 

popular meeting point for our MBA graduates here in Peru. Students are able to 

remain in contact with their colleagues as well as make use of networking 

opportunities. 

 

 Alumni activities: alumni participate constantly in different seminars at 

CENTRUM Católica. These seminars provide alumni with a space to discuss 

and acquire knowledge and, at the same time, they can be constantly updated 

on important managerial issues. 

 

 Cultural exchange: full-time students have an opportunity to gain experience 

from a cultural and international exchange by visiting different International 

companies, institutions while also visiting one of the business schools with 

which CENTRUM Católica has an alliance. 

 

 International trip: participants make an international trip to Babson College 

(United States), the number one business school worldwide in area of 

entrepreneurship.   

 

 Finally, all graduates from the MBA Full-Time program will form part of the 

CENTRUM Católica’s alumni network. 

 

 

CHAPTER III: COMPLEMENTARY INFORMATION 

 

3.1 Grading System 

 

Students are permanently evaluated through their active involvement in class and 

conferences, quizzes, papers, written exams and other special assignments. 

Evaluation procedures and tools, and their relative values are established by each 

professor at the beginning of each term and detailed in the corresponding syllabus. 

In addition to academic performance, evaluation also takes into account the ethics 

and sense of responsibility students demonstrate in class. The evaluation scheme 

considers a scale from 0 to 20; 11 is the minimum passing grade for CENTRUM 
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Católica students, but it may vary for exchange students depending on host 

University regulations. 

 

After finishing the program´s required courses, the students are required to write a 

final thesis. The thesis is meant to test the ability of the candidate to select a topic 

of his/her own choice, give it a framework and analyze it in a manner that yields 

meaningful recommendations. It consists of theoretical research on a practical or 

theoretical topic in a field of study relevant to the MBA program. Students will 

defend their thesis in front of a panel to receive a final grade, culminating the 

program.   

 

Student participating in a student exchange at CENTRUM are not required to 

partake in thesis-related activities. At the end of the exchange program, 

CENTRUM Católica will send the home institution a report of the courses taken 

and grades achieved by each exchange student.  

 

 

3.2 Language Requirements 

 

Students participating in the MBA Full-time program and the exchange program 

are required to have an advanced level of the Spanish language, as courses will be 

taught in Spanish. 

 

The English language is also demanded for the Full-Time program at an 

intermediate level. Each student, excluding those who speak English as a native 

language, must present certification on his/her proficiency level in the English 

language from a recognized and authorized international language institution.   

 

 

 

3.3 Dress Code 

  

Students should attend class in professional attire. Necktie for men is required and 

its equivalent for woman (in study areas around campus, tie is optional). It is not 

accepted to enter the campus in sportswear, shorts, t-shirts, sandals, jeans. Sports 

activities will be practiced only in the sports area. 

 

3.4 Facilities 

       

3.4.1 The Campus 

 

CENTRUM Católica infrastructure received a national architectural award when 

introduced as an architectural design. It is a revolutionary infrastructure whose 

innovation integrates technology and a modern educational environment. 

 

Some of the classrooms have been designed for multiple uses such as classes, 

special guest-speaker seminars and VIP breakfasts on special occasions. Some 



GUIDE FOR MBA STUDENTS EXCHANGE SERIAL: D101V8172 

ELABORADO POR: OCAMECA FECHA  EMISIÓN: 26.01.2007 

REVISADO Y APROBADO 
POR: 

Dirección  CENTRUM Alianzas 
FECHA DE 
REVISIÓN: 

07.10.2014 PAG. 13  de 28 

 

classrooms have dividers that are taken out in order to bring together over 100 

guests, which are mostly used at the beginning of each program.   

 

The campus is surrounded by gardens, the classrooms are air conditioned, and WI-

FI technology is offered for wireless transmission through this area.  

 

CENTRUM Católica’s campus has 24/7 WIFI internet access and every classroom 

counts on the latest generation of multimedia equipment, anti-fire sensors, 

automatic screens and auto-gradual illumination. The auditorium, used primarily 

for graduation ceremonies, holds over six hundred guests. The cafeteria, with two 

levels, can hold a large number of people and is open most of the day.  

 

3.4.2 Library Services  

 

In order to facilitate the teaching-learning process, CENTRUM Católica offers 

students, alumni, and faculty with a library service centre called DOCIS 

(Documentation, Information and Systems Centre). The mission of DOCIS is to 

contribute to the academic excellence of the business centre by helping students and 

faculty in all of their academic research needs.  

 

Students and faculty find DOCIS to be an excellent service throughout their 

professional academic studies because DOCIS goes beyond its responsibilities.  

The library not only contains the best business books in the market, but continually 

searches for the newest business best-sellers and communicates to all personnel of 

its latest acquisitions. It continually updates its library resources, and offers several 

databases for research, in addition to the Internet, and has additional computers 

with twenty-four-hour Internet service. It also has other reading material used for 

research, including thesis formats and prior student theses, Harvard case studies, 

newspapers, bibliographies, audio-visual facilities, subscription to digital business 

magazines, among other resources.  

 

The library offers private “study rooms” for group meetings that has internet access 

and chalkboards used for discussions. Students may reserve a study room through 

an application developed specifically for them. The library also offers additional 

individual study cabins with Internet connection.  

 

3.4.3 Intranet 

 

CENTRUM Católica personalized Intranet is used by professors and students to 

share course documentation and grade information. DOCIS uses the e-mail system 

to distribute business information and share special business news with the faculty. 

On students’ first day of the Full-Time Program, DOCIS offers an introductory 

meeting with each program to demonstrate all available resources. 

 

3.4.4 Technology Facilities 

 

This area cares for: 
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 Systems support. 

 Implementation, administration and maintenance of the Internet and Intranet 

services, servers, network systems and communication equipment.  

 Implementation of multimedia solutions. 

 Purchase, planning, preparation, distribution and maintenance of equipment. 

 Introductory workshops for new MBA Full-time students. 

 Development of web applications and electronic bulletins. 

 

3.4.5 Server Architecture – Internet Services 

 

The campus technology operates on a LINUX - based system. Some features 

of our technology are as follows: 

 

 1 Mb and 2 Mb broadband transmissions, respectively, for Intranet and 

Internet access. 

 Access to WIFI from all areas of the campus. 

 Database server that includes Intranet data. 

 Mailing server that administers mail accounts to students. It can also be 

viewed in a Web environment. 

 Agora-Centrum server, support teaching platform that allows publishing 

documents from different courses for access anywhere. 

 Proxy server that administers and speeds up access to the Internet. 

 DHCP/WINS/DNS server that permits students to connect to the Internet on 

the Campus. 

 Infovia server, service to give access to the Internet through telephone 

connection from outside the Campus. 

 

3.4.6 Web Services 

 

 Study room on-line reservation system that facilitates reserving study rooms, 

by students. 

 Electronic Bulletins that have institutional news and articles written by the 

professors of CENTRUM Católica. 

  

 

CHAPTER IV: APPLICATION PROCESS AND SCHOLARSHIPS 

 

4.1 Admissions Requirements  

 

Candidates applying to CENTRUM Católica MBA programs must meet the 

following admission requirements: 

 

- Bachelor's degree from a recognized university or its professional equivalent. 

- Pass a skills evaluation and a personal interview. 

- Have at least two years of working experience. 



GUIDE FOR MBA STUDENTS EXCHANGE SERIAL: D101V8172 

ELABORADO POR: OCAMECA FECHA  EMISIÓN: 26.01.2007 

REVISADO Y APROBADO 
POR: 

Dirección  CENTRUM Alianzas 
FECHA DE 
REVISIÓN: 

07.10.2014 PAG. 15  de 28 

 

- English language (intermediate level at least).  

 

In addition, applicants must submit: 

 

- A completed and signed application form. 

- Official college transcripts from all their undergraduate institutions. 

- Two recommendation or reference letters. 

- A copy current resume.  

- Passport copy.  

- 2 passport size photos (color. 2 inches x 2 inches).  

- A non-refundable application fee. 

 

Note: The evaluation of the applications, documents and written requirements is an 

important part of the admission process at CENTRUM Católica. 
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4.2 Admissions Process 
 

The admissions process to be emitted to CENTRUM Católica MBA program is as 

follows: 

 

First step 

 

CENTRUM Católica conducts a required cognitive and psychological evaluation.   

The evaluations are written exams, presented in a booklet of questions and an 

answer sheet. The answers are used to evaluate the applicants’ competencies that are 

necessary during the program. 

 

Second step 

 

The applicant will have a personal interview with the Director of the program. This 

interview has the goal of getting to know the applicant’s professional experience 

and expectations. The interview can be over the phone or Internet for international 

students.  

  

4.3 Application Deadline 

 

 The applications for the MBA full time program and for student exchanges should 

be turned in three months prior to the starting date of classes. 

 

4.4 Selection Process  

 

 Upon receipt of all required documents, the Admissions Committee will review the 

application and issue a letter of acceptance. CENTRUM Católica will then provide 

the student with updated information about the program to complete the registration 

process. 

 

4.5 Scholarships 

 

Academic scholarships are available every year to non-Peruvian students entering 

the Full-time MBA program. The scholarships cover 70% of tuition fees. More 

information about the scholarship can be found at: 

http://www.centrum.pucp.edu.pe/becas  

 

4.6 Exchange Agreements  

 

In the case of one-term or one-semester exchange agreements, academic costs are 

exchanged between the institutions. Tuition, course materials, books and registration 

costs are therefore waived. Exchange students are expected to pay for additional 

travel expenses, room and board, health insurance, photocopies, and other personal 

expenses. 

http://www.centrum.pucp.edu.pe/becas
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CHAPTER V: PRE-DEPARTURE ARRANGEMENTS 

 

5.1 Passport, Visa and Travel Taxes  

 

Passports should be valid for at least six months after entering Peru. Once the 

application has been accepted, CENTRUM Católica will send the official admission 

letter. 

 

Citizens from the following regions and countries do not require visas for stays of 

less than 90 days: America - all countries except Cuba, Europe - all citizens from  

EU, Asia - South Korea, Philippines, Hong Kong, Indonesia, Malaysia, Singapore, 

Thailand, Taiwan (Taipei), Africa - South Africa and Oceania, Australia. Citizens 

from other countries should request a visa from the Peruvian Consulate in their 

respective countries. CENTRUM Católica will provide assistance in locating the 

nearest consulate.  

 

5.2 Health Insurance 

 

Participating exchange students will be required to have an international health 

insurance plan before starting classes. Each student must provide proof at the host 

institution that their insurance will cover the costs of healthcare during his/her 

period of study. 

 

5.3 Medical Assistance 

 

Exchange students who require regular medication may wish to bring quantities 

sufficient to last for the duration of their stay. 

 

5.4 Currency and Credit Cards 

 

The Peruvian currency is the New Sol. At present (October, 2014), the exchange 

rate is about 2.88 soles to 1.00 US dollar. In Peru, US dollars and Euros are easy to 

exchange; other currencies may be difficult to exchange outside of Lima. Bills in 

lower denominations are more convenient, as retailers often lack change. The same 

advice is for taxi services. If you are carrying US dollars, check them carefully. 

Vendors, banks, currency exchanges, etc. will not accept dollar bills that are old or 

have even the slightest tear. 

 

The local currency - New Sol (S/.) - is divided into 100 cents. Coins are minted in 

the denominations of 1, 5, 10, 20 and 50 cents and 1, 2 and 5 soles. There are bills in 

the denomination of 10, 20, 50, 100 and 200 New Soles. 

 

The most widely accepted credit card in Peru is Visa. MasterCard and American 

Express are also accepted, though not as commonly. 

 

5.5 Weather Conditions 
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Summer: December 22
nd

 to March 21
st
 - 20 to 29°C 

Autumn: March 22
nd

 to June 21st. - 17 to 22°C 

Winter: June 22
nd

 to September 22
nd

 – 13 to 17°C 

Spring: September 23
rd

 to December 21
st
 - 13 to 19°C 

 

Peru is located in the equatorial area of South America, but its climate does not 

correspond to its geographical location for two fundamental factors: the Andean 

mountain range and the cold Humboldt marine current, also called the Peruvian 

current. 

 

The Peruvian current and the geographical relief of Peru condition the climate 

characteristics in three large areas. From west to east, these are: the Coast, the Sierra 

or Andean Region, and the Jungle or Amazon region. Each one has particular 

climatic features. 

 

The coast presents, in general, a temperate climate, warm in the north (Piura), and a 

little cooler in the centre and south (Lima and Arequipa). Rains are almost 

nonexistent in Lima except in the winter time, when a light drizzle, called “garúa”, 

is common. Humidity is high, reaching up to 99% during the winter. This increases 

the sense of heat in the summer and cold in the winter. 

 

5.6 Electric System 

 

The electrical system throughout Peru is 220 volts and 60 cycles. Some four and 

five star hotels provide 110-volt sockets. It is therefore important to verify the 

voltage of hairdryers, razors, sound systems, battery chargers for notebook 

computers, video recording cameras, etc. before plugging them in. If necessary, 

110/220 transformers can be easily purchased. 

 

 

CHAPTER VI: LIVING IN LIMA 

 

6.1 Budget / Expected Expenses 

 

Exchange students coming to live in Lima should consider the following expenses: 

 

6.1.1 Lodging:  

Depending on the type of living situation chosen, it may vary from US$ 100 to US$ 

400 per month, if living with a local family, and US$ 350+ for an individual 

apartment. 

 

6.1.2 Meals:  

Daily costs are approximately as follows: breakfast - US$ 2.50, lunch - US$ 4.00, 

dinner - US$ 3.50. Average total expense: US$ 10.00 per day or US$ 300 per month 

(referential costs in small restaurants in the city). Students can also buy their meals 

in local supermarkets.    
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Other expenses to be considered include laundry, transportation to other parts of the 

city, newspapers, photocopying and other minor personal expenses, may amount to 

approximately US$ 80 per month. 

 

6.2 Public Transportation 

 

Lima has a wide variety of inexpensive public transportation. Travelling by bus may 

amount to US$ 30 per month, depending on the distances travelled. Although public 

transport in Lima’s downtown area may be rather slow, as in any historical centre of 

a large city, in the suburbs, where CENTRUM is located, it is usually lighter except 

during rush hours (7:30 to 8:30 a.m. and 6:00 to 7:00 p.m.). In addition taxi services 

are widely offered at very reasonable prices. 

 

6.3 Shopping 

 

Lima features shopping centers in almost all its residential areas and boutiques of 

many kinds. Prices vary according to the brand and quality of the product.  

Shopping centers often include cinemas, food courts, bookstores and drugstores. 

 

6.4 Eating Out, Tipping and General Precautions 

 

When paying the bill, look for the words propina (tip) or servicio (service) at the 

bottom. This means the restaurant has added a tip, usually from 5% to 10%. The 

cheapest restaurants usually do not include a tip. When this is the case, you may 

consider tipping up to 10%. And because Peruvians consider it rude to bring the 

check to the table before it is requested, be sure to ask for it when you have finished 

your meal. 

 

While visitors are encouraged to sample the cuisine during their trip, please do so 

with caution. It is not uncommon for people to suffer from stomach ailments due to 

the change of diet and eating habits. Here are some suggestions to avoid these 

problems: 

 

 Drink bottled water. Tea or coffee is fine because boiled water is used to prepare 

them. 

 Be sure that raw salads and eat fruits and vegetables are washed well before 

eating. 

 CENTRUM Católica does not recommend eating food from street vendors. It 

may be cheap and look delicious, but sanitary regulations may not have been 

followed. 

 

 

6.5 Telephone Services 
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There are several options available in Lima to make local, national and international 

phone calls. Cellular phones are also used extensively. Following are tips on the use 

of public phones: 

 

 International and long-distance national calls can be made from public pay 

phones. Country and city codes are normally shown in the telephone booths. 

 To make an international call from Peru, dial: 00 + country code + city code + 

telephone number. 

 To call to Lima, Peru from an international location, dial: 51 + 1 + telephone 

number. 

 Public phones take coins as well as cards, which are sold in stands and 

supermarkets, and in various other stores.  

 No collect calls can be made from pay phones. 

 To obtain telephone information, dial 103 (service is in Spanish). 
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APPENDIXES FULL TIME MBA PROGRAM CURRICULUM AND COURSE 

DESCRIPTIONS 

 

APPENDIX A – PROGRAM CURRICULUM 
 

Term I 

Strategic Organizational Design (18 hours)  

Business Economics (24 hours)  

Financial Accounting (24 hours)  

Management Statistics (24 hours)  

Effective Communication (18 hours)  

 

Term II 

Organizational Behavior (24 hours)  

Management Accounting (24 hours)  

Macroeconomics and Economic Policy (24 hours)  

Marketing Management (30 hours)  

Tools for Making Management Decisions (24 hours)  

 

Term III 

Financial Mathematics (18 hours)  

Market Research (18 hours)  

Operations Management (30 hours)  

Research Methodology (24 hours) 

Ethics and Corporate Social Responsibility (24 hours)  

Thesis Seminar (6 hours) 

 

Term IV 

Management of Financial Resources (30 hours)  

Supply Chain Management (18 hours)  

Leadership and Managerial Attributes (30 hours) 

 

Term V 

Strategic Management (30 hours)  

Financial Engineering and Capital Markets (24 hours)  

Information Technology and e-Business (18 hours)  

Coaching and Team Work (18 hours) 

 

Term VI 

International Finance (24 hours)  

International Marketing (18 hours)  

Master Lectures (3 hours)  

Conflict Management and Negotiation (18 hours)  

Innovation and New Businesses (24 hours) 

 

Thesis (24 hours)  
Development of the thesis topic. 
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APPENDIX B – COURSE DESCRIPTIONS 

 

Term I 

 

Strategic Organizational Design  
In order for organizations to survive in the changing world of today, they must face the 

challenge of having to adapt and be modified structurally in the constantly changing 

environment with which they interact. Management has to develop the skills to 

successfully compete, on the basis of developing strategies and flexible and dynamic 

organizational structures. Therefore, they must develop the skills needed to design 

appropriate organizational systems to interact effectively with the environment. To this 

end, the course reviews the major classical and contemporary theories of management 

that have a philosophical perspective in the rediscovery of administration and 

organization. It allows the participant to understand the general aspects of 

administration and organization, and specifically, the definition of managerial activities, 

the basics of strategic planning and administration, organizational structure and design, 

management, motivation and leadership, and the provision of adequate staffing and 

human resources. 

Business Economics   
National companies must thrive in an increasingly globalized and competitive economy, 

displaying various forms of partnership between them. This situation requires its 

managers to understand the complexity of the environment. The course aims, firstly, to 

reinforce the concepts and basic tools of economic theory that enables the understanding 

of the inner workings of a company. And secondly, it seeks to acquaint participants with 

the prevalent market structures of today and to understand the way in which each affects 

the "strategic" behavior of companies. 

Financial Accounting   
The course aims to introduce participants to the concepts and principles of financial 

accounting as a key element for control and management decision-making. Learning is 

approached from the user’s point of view and in terms of its use for management 

control. That is, the course is directed toward the "how to use" accounting for 

managerial purposes rather than "how to do it." In this part, the various financial 

statements are studied (profit and loss, balance sheet, statement of changes in equity, 

cash flow statements) as basic control tools, and the principles related to financial 

transactions of monetary assets, inventories, fixed assets, debts, income and business 

assets, are analyzed. 

Management Statistics   
The course provides the fundamentals of probability and statistical analysis as tools for 

risk management, and uncertainty and process control. It covers the organization of data 

(tables and graphs), measures of central tendency and dispersion, probability theory, 

discrete and continuous variables, probability distributions, regression analysis and 

correlation, and sampling and estimation. 
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Effective Communication    
The course aims to enhance the participant’s expression and communication skills to 

speak well in public and address different audiences. The participant learns to plan 

presentations, identify goals, analyze the characteristics of the audience, organize the 

agenda of presentations, prepare and use visual aids, prepare for questions and practice 

the presentation. The participants will learn to make the instructional design, identifying 

the most appropriate methodologies for the agenda and the audience, to make the 

presentation as effective and attractive as possible. 

 

Term II 

 

Organizational Behavior    
The course covers an in-depth study of the fundamentals of the behavioral performance 

of the individual, the group and the organization. The role of the individual as the basic 

cell of an organization is discussed, analyzed from different perspectives: competencies, 

perception, personality, learning, reinforcing behaviors, and motivation. The make-up of 

groups is also analyzed, their nature and the decision-making processes at the 

organizational level, within the framework of concepts such as power, politics, conflict, 

teams and leadership: the influence on behavior by the internal culture, climate and 

communications, and the changes and how to manage them.  

 

The course strengthens the knowledge of the psychological and psychophysiological 

bases, as well as the social interaction, from which to understand individual behavior, 

the learning of desired conducts, sustaining motivation, group behavior, managing 

organizational change, and learning and responsible action within a team, in order to 

effectively contribute to the results of an organization and the sustainability of its 

competitive advantage. 

Management Accounting   
The course studies the accounting and financial tools that permit decision-making and 

exercising management control of an organization. The aim of the course is to lead 

participants to acquire the basic concepts of the control and budget systems, to become 

familiar with their content and be able to analyze and interpret the information to 

control and make decisions. The management perspective is developed on the relations 

of cost-volume-profit, standard costs, relevant costs, the tools for financial planning and 

budgets, the traditional systems of costing by orders and processes, and the modern 

systems such as activity-based accounting.   

 

 

Macroeconomics and Economic Policy    
The course develops the tools for macroeconomic evaluation and analysis so that 

participants understand how macroeconomic policies affect the economic environment 

and business decisions. The course is given from an international perspective in order to 

understand how different economic systems affect macroeconomic development, 
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market structures and business strategies. It also covers the fundamental concepts of 

economics, theories of management economics, and topics of current economics. 

Marketing Management    
The course provides an introduction to marketing by covering the classic issues such as 

strategic marketing (preparing to act: consumer behavior, positioning, segmentation, 

expected positioning, etc) as well as operational marketing (management of marketing 

tools: branding, price strategies and tactics, choice and management of channels, 

comprehensive communication, etc). 

Tools for Making Management Decisions  
The course provides the optimization tools that permit participants to effectively use the 

large amount of information currently available. It emphasizes the formulation of some 

elementary modules for statistics and optimization, and provides quantitative techniques 

to be used to improve the decision-making system. 

Term III 

Financial Mathematics  
The course covers the study of the mathematical and financial instruments that serve as 

a base for the decision-making process related to financing, investment and business 

value. The foundations of financial mathematics are studied; the concept of interest, 

interest rates and discount; interest rates used in the financial system; the concept of 

equivalency, future value and present value of simple movements of cash and uniform 

series; and debt programming. 

Market Research  
With insufficient research, the person responsible for marketing will not be able to 

develop products or markets, which will limit growth. The course guides the participant 

to discover the qualitative and quantitative research techniques and to develop skills to 

define a market research problem, choose the most appropriate method, direct or 

supervise the investigation and, most importantly, interpret the results. 

Operations Management  
The course provides the participant with a solid vision of the role that administration of 

operations plays in organizations, so that he/she understands how businesses can obtain 

competitive advantages in current markets through greater productivity, lower costs, 

higher quality and less response time. It emphasizes the factors that should be 

considered in the principal areas of decision on quality, logistics, processes, 

administration of the labor force, and of the environment. 

Research Methodology  
The course helps participants develop the skills of carrying out an investigation, using 

the scientific method in issues pertaining to the business environment. The participants 

must prove their increased knowledge in the field of investigation, developing the skills 

to revise the reading material, design the research and analyze the results. 
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Ethics and Corporate Social Responsibility  
The course provides the philosophical and psychological guidelines on values and ethics 

in the behavior of individuals and in business decisions, in order to encourage an initial 

reflection in participants and increase their individual and collective conscience in the 

need to make these guidelines a core element in their decision-making. In today’s 

context, the values related to the responsibility that organizations must assume 

regarding society in general and the related public must be studied in depth so that the 

student assumes these guidelines as ethical imperatives that, if focused intelligently, will 

lead to increased benefit for the organization and for society. 

Thesis Seminar   
This course provides all the necessary information on the form and procedure of 

developing and presenting a thesis plan, and guides the participant in the development 

of the thesis within the standards required by CENTRUM Católica. 

Term IV 

 

Management of Financial Resources   
The course provides participants with a broad understanding of how organizations move 

financial resources from the external market and on the optimal use and control of these 

resources within the organization. The course develops in detail the decisions on long-

term investment, including the structure of capital and decisions on dividends. The 

course emphasizes financial analysis in decision-making.  

Supply Chain Management  
The course introduces participants to the management of supply chains in a global 

context. This course looks at the topics of operations management and operational 

research, as well as virtual supply chains, global supply chains and international 

keiretsus. 

Leadership and Managerial Attributes  
The purpose of the course is to help the student develop skills and competencies that 

make it possible for him/her to exercise effective leadership. The topics that will be 

covered include: developing critical thinking skills when evaluating different situations 

that occur in a company, the use of strategic thinking in making managerial decisions, 

the use of creativity in the solution to organizational problems, the importance of 

emotional intelligence in business leaders, the appropriate management of change in 

organizations, and the development of a social perspective that allows the appropriate 

handling of interpersonal relationships within organizations. The course will also look 

at the different viewpoints and theories on leadership so that the students become more 

prepared to exercise their role as leaders in a process geared towards excellence in 

management, succeeding in developing the necessary skills for effective leadership. 

Term V 
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Strategic Management  
The course develops the methods and tools that allow the participant to acquire the 

skills of identifying, executing and evaluating comprehensive business plans, 

integrating the fundamental processes of the organization from the perspective of 

strategic planning and management. It is essential to note that Peruvian and Latin 

American businesses will be able to reap the benefits of the new economy only if they 

succeed in profoundly changing the structure of their planning, decision-making and 

operational management. The classic tools of contemporary management have proven 

to be insufficient in the current competitive environment and, today, it has been proven 

that to reach a competitive position of leadership, organizations must be structured 

around their markets and their clients and have effective tools to structure their 

objectives and spread them throughout their organization. 

Financial Engineering and Capital Markets   
The course analyzes the principal operations and instruments of this market based on 

coverage and speculation. The course teaches the instruments, principal features and 

factors that determine the value of most frequently used financial products in the four 

main capital markets: foreign exchange market (Forex), financial derivatives market, 

variable (shares) and bond (fixed) capital markets, and the money market. 

Information Technology and e-Business  
The business world is booming as electronic commerce moves to redefine the 

foundations of how business is done and service is provided to the client, in addition to 

how to develop, produce, market and distribute goods and services. The potential and 

the risks associated with entering this emerging trend are huge. Managers require a 

broad understanding of concepts, technologies, tools, techniques and strategies 

associated with e-commerce in order to be in a position to exploit its strategic potential, 

and the objective of this subject matter is to provide that level of comprehension. The 

course provides a broad range of concepts, technologies, tools, techniques and strategies 

associated with e-commerce to be able to use the strategic potential to the fullest. 

Coaching and Team Work  
The purpose of the course is to develop in the student the ability to train people capable 

of interacting effectively with the different players in their day-to-day operations and so 

achieve harmonious relations based on recognizing individual strengths and creating 

synergy by forming working environments where each individual strength can flourish. 

Additionally, participants will learn the elements related to the management of high 

yielding teams, and recognizing personal and team skills in order to achieve greater 

effectiveness, efficiency and quality in company outputs. 

Term VI 

 

International Finance  
The objective of the course is understand how multinational corporations and foreign 

investors interact and make economic and business decisions in the market, based on 

the current dynamics of the global economy and international financial markets. This 
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requires an understanding of how these markets function, to ensure better management 

of the financial administration of assets and liabilities of these businesses and investors. 

International Marketing  
Managers are increasingly involved in some aspect or other of marketing on a global 

scale, whether they are working for multinational or local companies. This course is an 

introduction to the concepts of international marketing, and allows the participant to 

understand global environments, to analyze marketing opportunities, and to plan, 

implement and control marketing strategies. 

Master Lectures  
A series of master lectures that will provide practical and experiential business 

situations on topics that include the importance of leadership in businesses, managing 

business changes, the change in organizational culture, operational and strategic 

management (present vs. future), the definition and prioritization of strategic objectives 

in an organization, the successful management of projects, the importance of corporate 

governance, business ethics, corporate social responsibility, innovation in businesses, 

mergers/acquisitions of companies, strategic alliances, international business, 

entrepreneurships, and managing business risk. The purpose of the topics is to create 

discussion, participation and application of the concepts learned throughout the master’s 

program.   

 

Conflict Management and Negotiation    
The course provides participants with the conceptual basis for negotiation techniques 

and managing conflicts, as well as developing skills to be applied in the organization 

environment. The students will comprehend the theory and practices that are necessary 

for effective management of negotiations with the organization by developing the basic 

techniques of negotiation, principally through role playing, simulation, and case 

techniques. 

 

Innovation and New Businesses    
The course provides a practical methodology for identifying and evaluating real 

business opportunities, differentiating them from ideas with scare or no development 

potential. On the basis of techniques and knowledge acquired during the course, the 

students will develop complete Business Plan that will serve them as a base and starting 

point for possible future entrepreneurships. At the same time, they will be shown cases 

of successful local businesses as practical examples of the topics studied. 

 

The course also proposes to analyze the basic concepts and theories of the innovation 

process as well as models that facilitate the creation of new ideas or concepts, the 

transformation of ideas or concepts into products, processes or services, and the 

development of strategies that insure the diffusion of the innovation. Since innovation is 

key to growth and is the source of competitiveness, businesses and organizations need 

to give due attention to the management of innovation. 

Thesis 
Development of the thesis topic. 


